
A Step-by-Step
Guide to
Visual Identity
for Mennonite Church USA
Area Conferences & Congregations



Mennonite Church USA adopted a new visual identity in 1999
as part of the transformation of the General Conference and

Mennonite churches. Congregations and area conferences are
encouraged to participate by integrating the symbol and signatures
into their visual identity requirements. By sharing a common face
with MC USA’s agencies, agency divisions, area conferences,
congregations and affiliates, you will help strengthen MC USA ’s
unified identity.

Shown below are examples of how the MC USA family look can be
maintained in different, but related applications.
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PANTONE® 512
c:50 m:100 y:15 k:10
r:41 g:12.5 b:36.6

PANTONE® 1805
c:0 m:91 y:100 k:23
r:69.2 g:12.6 b:12.8 

PANTONE®

Warm Gray 4
c:0 m:4 y:9 k:24
r:70.2 g:65.4 b:62.9

PANTONE®

Warm Gray 7
c:100 m:66 y:0 k:2
r:0 g:17.7 b:61.4
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Warm Gray 10
c:0 m:8 y:14 k:38
r:56.8 g:50.9 b:48.1

PANTONE® 1595
c:0 m:59 y:100 k:5
r:90.9 g:29.9 b:2.3
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PANTONE® 207
Herald Press
c:0 m:100 y:43 k:19
r:68.7 g:6.5 b:19.9

PANTONE® 301
AMBS
c:100 m:45 y:0 k:18
r:0 g:26.1 b:53.9

PANTONE® 561
MMA
c:85 m:0 y:54 k:52
r:0 g:30.6 b:27.8
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Black
c:0 m:0 y:0 k:100
r:0 g:0 b:0

February 12, 2002

Name of Recipient
Street Address and/or Post Office Box
City, State and Zip Code

Dear Receipient:

I am please to introduce you to the new letterhead design for Mennonite Church USA..

It has been developed to improve our organization’s visual identity. It was designed with utmost
regard to userfriendliness.
 
Clive Chajet once wrote, “The maintenance of a corporate image is the result of a disciplined,
long-term attitude and policy.” I trust this new letterhead design, together with the way our staff
uses it in their daily work, will contribute to an improved image of Mennonite Church USA to the 
broader community.

Sincerely

Name of Sender
Title of Sender

GY/pf   Name of Recipient
Street Address and/or Post Office Box
C

Great Lakes Office
500 S.Main St., PO Box 1245
Elkhart, IN 46515-1245

Great Lakes Office
500 S.Main St., PO Box 1245
Elkhart, IN 46515-1245
Tel: 574-294-7523
Fax: 574-293-1892
Email: Elkhart@MennoniteUSA.org

Great Plains Office
722 Main St., PO Box 347
Newton, KS 67114-0347
Tel: 316-283-5100
Fax: 316-283-9454
Email: Newton@MennoniteUSA.org

Name of Individual
Title or Job Description
Email address or Cell Phone

 

Great Lakes Office
500 S.Main St., PO Box 1245
Elkhart, IN 46515-1245
Tel: 574-294-7523
Fax: 574-293-1892
Email: Elkhart@MennoniteUSA.org

Bethel

Church
A congregation of
Mennonite Church USA

Morning Worship 11:00 am
Sunday School 10:00 am

Pastor: John W. Yoder

Giving and Receiving

Bethel Mennonite Church
A congregation of Mennonite Church USA

3245 Westmore Ave.

Frutiger Condensed Light 47
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Frutiger Condensed 57
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Frutiger Condensed Bold 67
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ab d f hijkl
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Meeting notes

Chicago, April 18, 2004

Participants: Glenn Fretz, Ken
Gingerich, Cindy Snider, Barth Hague

Ken will lead the effort as MC USA
Art Director. Glenn will serve as a
consultant to the process. This group
will function as a management team
for the process.
Barth reported on conversations with
Tom Price of Mennonite Mission
Network, who was critical of aspects
of the current system, including
color.
The Greencroft visual identity system
serves as a model for the level of
detail we want to achieve.
Our vision is for careful application
of new standards among corporate
communication (“Executive Board”)
efforts, then negotiated applications
among other organizations. There is
opportunity to work with confer-
ences to expand the use of MC USA
visual identity.

Barth clarified that he is ready to
make tough decisions on an expand-
ed program, but wants the program
agencies and The Mennonite to play
an active role in development and
feedback. This will include consulta-
tion with the CRC.
We need to include bilingual applica-
tions, as well as applications for con-
ferences and congregations (with
examples), in the expanded stan-
dards.
Naming conventions should be built
into the visual identity program.
These will likely also be included in
written communication standards.
We will aim for completion of this
project in at least rough form by
September 1, 2004.

Next steps:

Ken will think through potential
application situations that expanded
standards will need to address, and
will share this with the management
group.

Barth will develop a set of objectives
for this project (stated in terms of
how this benefits the whole of MC
USA). He’ll share this with the man-
agement team for feedback.

We need examples of current appli-
cations of MC USA identity among
colleges. Barth will collect these and
provide them to Ken and Glenn.

Cindy will develop a list of agencies,
conferences, and constituency groups

that will need to be included in an
expanded program. She’ll submit
this to the management team.

Barth will take immediate steps to
pull together a mid-May meeting of
program agency designers. This
“design reference group” will be led
by Ken and will serve as a think-tank
and sounding board for the project.

MMN — ?
MMA – either Bill Robinson,

Janice Ollenberger, or Tom
Duckworth

MEA – Dee Birky
TM, MPN – Merrill Miller

We may need to survey the technolo-
gy needs and levels among congre-
gations. Ken and Glenn will define
what they need to know.

Barth will provide Ken and Glenn
with a copy of the MEA visual identi-
ty system.

Barth will take immediate steps to
register the MC USA logo as a trade-
mark under U.S. trademark regula-
tions.

Barth will keep this project on the
CRC agenda.

Perspectives

Christ
in Us
making us 
New



C orporate identity is, put simply, the way an
organization wants to be perceived. A visual
identity system offers a sharply focused lens,

allowing people to see a corporate identity quickly and
clearly.

I’m pleased to introduce the improved Visual Identity
Program for Mennonite Church USA. This is a
program designed to serve congregations, area
conferences, churchwide agencies and other parts of our
new denomination. I trust you’ll find this manual
beneficial in your work as a graphic designer.

The MC USA logo and original Visual Identity
Program were created by designer Glenn Fretz of
Waterloo, Ont., with help from designers Judith
Rempel Smucker, Akron, Pa., and Ron Tinsley,
Philadelphia, Pa. Their work flowed from a major
constituent research project conducted prior to the
transformation of the General Conference Mennonite
Church and Mennonite Church, creating Mennonite
Church USA in 1999.

Some five years later, a comprehensive update to the
system was in order. Our goal was to develop more
consistent applications of visual standards. To this end,
we set out to build a more flexible system that would
allow greater participation among MC USA agencies,
area conferences and congregations. The result is the
manual you have before you.

As in the original effort, Glenn Fretz helped to lead this
process. His work was overseen by MC USA art
director Ken Gingerich. Assistance was provided by
designers David Fisher Fast (Mennonite Mission
Network), Tom Duckworth (Mennonite Mutual Aid),
Dee Birkey (Mennonite Education Agency, The
Mennonite), Merrill Miller (Mennonite Publishing
Network, The Mennonite) and Cynthia Friesen (Peace
and Justice Support Network).

I have spent a good deal of time with pastors, area
conference leaders and agency executives exploring the
identity needs of Mennonite Church USA. I’ve also
poured over research results that represent the views of
our 111,500 members. I’m absolutely convinced that a
strong identity for the denomination is longed for, and
that consistent visual identity is essential.

Thank you for your efforts in serving the people of
Mennonite Church USA with communication systems
that reflect quality, value and effectiveness!

Barth Hague
Mennonite Church USA
Communications Director
2005

Introduction

On the cover
Shown are examples of
how the symbol can be
reproduced in various
media including wood,
quilt applique and
needlepoint.

Templates and patterns
are available free-of-
charge by contacting:

Communications@
MennoniteUSA.org



The first step is to adopt a signature. A signature 
is a visual identifier that includes the MC USA 
symbol, the name of your congregation or area 
conference (logotype) and a parent line that 
describes your association with the denomination. 
This signature can be used for all your communi-
cations needs – whether it is a letterhead, business 
cards, Web site, signs or bulletins.

Signature Elements 
A customized signature 
for your congregation or 
area conference is the 
primary building block 
for a coordinated visual 
identity program.

Step

1
You will require assistance to produce the signa-
ture correctly. MC USA provides this service free-
of-charge to ensure the identity standards are met.

To request a custom signature, please fill out a 
Communication Project Request Form.
www.mennoniteusa.org/project-request

Adopt a Signature

Bethel
Mennonite
Church
A congregation of
Mennonite Church USA

Symbol

Logotype

Parent Line

Congregations 
Shown are typical
signatures for local 
congregations. Provision 
has been made for 
languages other than 
English.

Area Conferences 
Shown are typical
signatures for area 
conferences.

Redeemer
Community
Church
A congregation of
Mennonite Church USA

Iglesia 
Vida Nueva

Una Congregación de la
Iglesia Menonita EUA

Illinois
Mennonite
Conference
A congregation of
Mennonite Church USA

Pacific Southwest
Mennonite
Conference
A congregation of
Mennonite Church USA

http://mennoniteusa.org/resource/communication-project-request-form/


Next, the preparation of letterheads and business 
cards will provide a good starting point for your 
new visual identity. Again, MC USA provides assis-
tance free-of- charge.

Letterhead
You will receive a 
MSWord template of 
a custom- designed 
letterhead that can be 
printed on a laser or 
inkjet printer and/or have 
EPS files e-mailed to your 
local printer for a higher 
quality result.

Step

2
To request a custom letterhead template or busi-
ness card design, please fill out a Communication 
Project Request Form and include the informa-
tion listed on the side of this page.
www.mennoniteusa.org/project-request

Prepare Letterheads and Business Cards

How to Order
To get started, please
provide the following 
information:

1. Congregation or
    area conference name
2. Address
3. City, state and ZIP
4. Telephone
5. Fax (if applicable)
6. E-mail address
7. Web site (if applicable)
8. Individual’s names for
    business card
7. Individual’s titles
8. Individual’s e-mail

Submit a project request form at 

www.mennoniteusa.org/project-request

Illinois
Mennonite
Conference

An area conference of 
Mennonite Church USA

214 S. Sampson Street
P.O. Box 3
Tremont, IL  61568
Toll-free: (877) 555-1111
Phone: (309) 333-1111
Fax: (309) 999-8888
email: imcinfo@mennonite.net
website: illinoismennonite.com

Inman
Mennonite
Church

A congregation of 
Mennonite Church USA

P.O. Box 236
304 S. Pine
Inman, KS 67546
Tel: 620-555-3333
E-mail: inmanmennonite@gmail.com

Staff Person’s name
Title goes here
person@hmcchurch.org
Cell: 540-999-3333

1552 S. High Street
Harrisonburg, VA 22801
Phone: 540-434-4463 Ext 108
www.hmcchurch.org
Fax: 540-999-4444

Harrisonburg
Mennonite
Church
A congregation of
Mennonite Church USA

Staff Person’s name
Title goes here
person@hmcchurch.org
Cell: 540-999-3333

764 P St. #19 
Fresno, CA 93721
Cell: 559-333-8888
staffperson@pacificsouthwest.org
www.pacificsouthwest.or

Pacific Southwest
Mennonite
Conference
An area conference of
Mennonite Church USA

http://mennoniteusa.org/resource/communication-project-request-form/
http://mennoniteusa.org/resource/communication-project-request-form/


This step-by-step guide will help you use Mennonite
Church USA’s visual identity program with ease and
accuracy. Of course, it can’t address every possible
application. For help with any situation involving
application of the Mennonite Church USA logo, contact:
Communications@MennoniteUSA.org

Where to go for help

Another effective way of displaying your new visual
identity is to have it appear on your church building.
MC USA can provide you with layouts to assist you in
working with local sign manufacturers to produce
exterior identification signs. However, be sure to check
with local authorities before proceeding with your plans
as size restrictions may apply.

Prepare Church Signs & Banners

Bethel

Church
A congregation of
Mennonite Church USA

3245 Westmore Ave.

P

Morning Worship 11:00 am
Sunday School 10:00 am

Pastor: John W. Yoder

Giving and Receiving

Bethel Mennonite Church
A congregation of Mennonite Church USA

3

Pedestal illuminated sign Free-standing non-illuminated sign

Step

3

Christ
in Us
Making
us New

Three-dimensional symbol at front of sanctuary

Three-dimensional wood
symbol

Banners

Signs can create a
strong, recognizable link
to Mennonite Church
USA. This is particularly
helpful for persons who
may have seen the
symbol in other media
and are looking for a
Mennonite Church USA
congregation.

The symbol may be used for various interior design
elements such as banners or featured at the front of the
sanctuary. Other three-dimensional applications, such
as wood or metal cutouts, are also possible.
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